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ABSTRACT

Instagramisapopularphoto-sharingapplication.Viewersinteractwiththosewhopostphotographs
throughregistering“likes”andmakingcomments.Thisexperimentinvestigatedwhatkindsofphotos
teenagers“like.”Twoteenagerscreatedandselectedphotostimuliofdifferenttypesandpostedthemto
theirexistingInstagramaccounts.Inthisway,theauthorsensuredahighdegreeofecologicalvalidity.
Theresearchdesigncalledfor16photosineachofthefollowingeightcategories:peer,romantic
relationship,soloactivity,selfie,family,violence,nature,andfood.Inthecategoriesofpeer,romantic
relationship,soloactivity,selfie,andfamily,halfthepicturesincludedthepersonpostingandhalfdid
not.Hypothesis1statesthatthepatternof“likes”wouldreflectadolescentdevelopmentalissues:as
agroup,peerrelations,romanticrelations,identityformation,andindependencefromfamilywould
receivethemost“likes.”Hypothesis2statesthatphotosthatincludedthepersonpostinggathermore
“likes”thanphotosthatdidnot.Bothhypotheseswereconfirmedbythepatternof“likes”elicited
bythepostedphotographs.ThusadolescentInstagramuse,liketheadolescentuseofothersocial
networkingtools,indicatesthatthesamedevelopmentalissuesareexpressedonlineandoffline.The
factthatteenspreferInstagramphotosinwhichthepersonpostingappears(asshownbytheincreased
amountof“likes”)indicatesthatthenarcissistictendenciesofcreatingandeditingasocialnetwork
profilearedrivennotjustbytheindividual;theyarealsodrivenbytheaudience.
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INTRodUCTIoN

Theissuesthatteenagersdealwithonsocialmediaarethesameissuesthattheyaredealingwith
offline.Thisparallelhasbeenshownforteenchatrooms,MySpace,andFacebook(Manago,Graham,
Greenfield, & Salimkhan, 2008; Manago, Taylor, & Greenfield, 2012; Salimkhan, Manago, &
Greenfield,2010;Sherman&Greenfield,2012;Subrahmanyam&Greenfield,2008;Subrahmanyam,
Greenfield,&Tynes,2004).Thus,thereisreasontobelievethatimportantadolescentissueswill
stronglyinfluencewhatpicturesare“liked”onInstagram,anincreasinglypopularphoto-sharing
application.

Researchhasshownthattheissuesthatarerelevanttoteenagersarethefollowing:Achievingnew
andmorematurerelationshipswithpeersofbothsexes(Duke&Kreshel,1998);developingintimate
relationships(Collins,2003);achievingemotionalindependencefromparentsandotheradults(Ling,
2005);findingone’sidentity(Erikson,1968);anddevelopingsociallyresponsiblebehaviorinorder
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tobecomearesponsiblememberofthecommunity(Subrahmanyam&Šmahel,2011).Itistherefore
expectedthattheseteenissueswillbereflectedinselectingwhichphotosto“like”onInstagram.

Thereisalsoevidencethatsocialmediaareaninfluenceforself-focus.Forexample,forchildren
andteens,age9-15,activeuseofasocialnetworksitepredictedself-focused(asopposedtoother-
focused)aspirations(Uhls,Zgourou,&Greenfield,2014).Forcollegestudents,simplyeditingone’s
socialnetworkingprofileledtomorepositiveself-views:higherscoresontheNarcissisticPersonality
Inventoryinoneexperiment,higherself-esteeminanother(Gentile,Twenge,Freeman,&Campbell,
2012).OntheideathatInstagramfunctionsasasocialnetwork,ourquestionwaswhetherself-focus
inpostedphotographswouldbeappreciatedbyfollowers,theInstagramtermformembersofone’s
Instagramaudience.Ifsothen,more“likes”forphotosincludingthepersonpostingwouldbeexpected;
andthiswasoneofourhypotheses.

INSTAGRAM AS A SoCIAL NeTwoRK SITe

Onlinepictureshavebeenaroundsincetheearly90’s,butonlywithsocialmediahasitbeenpossible
fortheaveragepersontosharetheirphotos.Createdin2010byKevinSystromandMikeKrieger,
Instagramisasmartphoneappwherepeoplecanpostphotos, lookatotherpeople’sphotos,and
commentand/orregistertheir“likes”onphotos.ByFall2014,76%ofteenswereusingInstagram
(Blaszczak-Boxe,2014).Thispercentagehasstayedconstantthrough2017(NationalOpinionResearch
Center,2017).BecauseInstagramissopopularwithteens,itisimportanttostudytheresponsesto
Instagramphotographsoftheteenaudience,thetopicofthisstudy.

Goingbeyondphotosharing,Instagramhasbeguntoberecognizedasasocialnetworksite.
Thefirstharddataonthispointwasthefindingthatasocialstimulus,thepresenceofatleastone
face,increases“likes”by38%andcommentsby32%inasampleofonemillionInstagramphotos
(Bakhshi,Shamina,&Gilbert,2014).

Sherman and colleagues (2016) have recently carried out the first study on Instagram and
adolescents.Theyinvestigatedhowtheteenbrainrespondstothequantityof“likes”photoshave
elicited,aswellastotheactof“liking”aphoto.AsimulationofInstagraminanfMRIscannerwas
developedtoexplorebothneuralandbehavioralresponses.Themajorneuralfindingwasthatreward
centersofthebrainwereactivatedintheprocessofboth“liking”aphotoandseeingthatothershad
frequently“liked”aphoto,particularlyaphotothattheythemselveshadposted.Photosshownwith
more“likes”weremorefrequently“liked”byparticipantscomparedwithphotosshownwithfewer
“likes.”ThisstudyprovidesafirstideaofwhyInstagramisachievingpopularitywithteenagersand
itsinfluenceonbehavior.Thenextquestionis,whatkindofphotosdoteenagers“like?”Itisthis
questionthatourstudyaddressedthroughanaturalisticexperiment.Wecombineexperimentalcontrol
withecologicalvaliditybyutilizingtwoteenagers’ownInstagramaccountsandfollowernetworks
forpurposesofdatacollection.

HyPoTHeSeS ANd ReSeARCH QUeSTIoN

Hypothesis 1: Category differences in “Likes”
Teenagersusesocialmediatodealwithissuesthatareimportanttothem,anditispredictedthatthis
willalsobethecasefortherelativelynewsocialmediumofInstagram.Fourofthephotocategories
representissuesthatareofspecialimportancetoteenagers:Picturesofpeersrepresenttheissueof
achievingnewandmorematurerelationshipswithpeopleofthesameageofbothsexes.Photosof
romanticrelationshipsrepresenttheissueofformingintimaterelationships.Picturesofsomeonetaking
partinasoloactivityrepresentsidentityexplorationthroughdevelopingskillsandfindingoutwhat
oneisgoodat.Photosofselfiesrepresentself-presentation,animportantpartofidentityformation.

Therefore,wepredictthatpicturesinthesecategorieswillelicitthemost“likes.”Wearenot
claimingthatthecategoriesformaconceptuallyhomogenousset–onlythatthesecategorieshave



 

 

 

10 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the product's webpage:

www.igi-global.com/article/what-types-of-photographs-do-

teenagers-like/190803?camid=4v1

This title is available in InfoSci-Journals, InfoSci-Journal

Disciplines Communications and Social Science, InfoSci-

Communications, Online Engagement, and Media eJournal

Collection, InfoSci-Educational Leadership, Administration,

and Technologies eJournal Collection, InfoSci-Healthcare

Administration, Clinical Practice, and Bioinformatics eJournal

Collection, InfoSci-Select. Recommend this product to your

librarian:

 www.igi-global.com/e-resources/library-

recommendation/?id=2

Related Content

A Qualitative Analysis of Online Gaming: Social Interaction, Community, and

Game Design
Zaheer Hussain and Mark D. Griffiths (2014). International Journal of Cyber Behavior,

Psychology and Learning (pp. 41-57).

www.igi-global.com/article/a-qualitative-analysis-of-online-
gaming/113794?camid=4v1a

Virtual Communities of Practice as a Support for Knowledge Sharing in

Social Networks
Yóris Linhares de Souza, Fernanda Farinelli, George Leal Jamil, Maria Celeste Reis

Lobo de Vasconcelos and Gutenberg Marques Dias (2014). Cyber Behavior:

Concepts, Methodologies, Tools, and Applications  (pp. 350-363).

www.igi-global.com/chapter/virtual-communities-of-practice-as-a-support-for-
knowledge-sharing-in-social-networks/107738?camid=4v1a

http://www.igi-global.com/article/what-types-of-photographs-do-teenagers-like/190803?camid=4v1
http://www.igi-global.com/article/what-types-of-photographs-do-teenagers-like/190803?camid=4v1
http://www.igi-global.com/e-resources/library-recommendation/?id=2
http://www.igi-global.com/e-resources/library-recommendation/?id=2
http://www.igi-global.com/article/a-qualitative-analysis-of-online-gaming/113794?camid=4v1a
http://www.igi-global.com/article/a-qualitative-analysis-of-online-gaming/113794?camid=4v1a
http://www.igi-global.com/chapter/virtual-communities-of-practice-as-a-support-for-knowledge-sharing-in-social-networks/107738?camid=4v1a
http://www.igi-global.com/chapter/virtual-communities-of-practice-as-a-support-for-knowledge-sharing-in-social-networks/107738?camid=4v1a


Comparing the Characteristics of Text-Speak Used by English and Japanese

Students
Jean Underwood and Taiichiro Okubayashi (2011). International Journal of Cyber

Behavior, Psychology and Learning (pp. 45-57).

www.igi-global.com/article/comparing-characteristics-text-speak-
used/54063?camid=4v1a

Global Education Access Utilizing Partnerships and Networked Global

Learning Communities
Vanessa Hammler Kenon (2011). International Journal of Cyber Ethics in Education

(pp. 40-49).

www.igi-global.com/article/global-education-access-utilizing-
partnerships/56107?camid=4v1a

http://www.igi-global.com/article/comparing-characteristics-text-speak-used/54063?camid=4v1a
http://www.igi-global.com/article/comparing-characteristics-text-speak-used/54063?camid=4v1a
http://www.igi-global.com/article/global-education-access-utilizing-partnerships/56107?camid=4v1a
http://www.igi-global.com/article/global-education-access-utilizing-partnerships/56107?camid=4v1a

